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Executive Summary

India’s participation at the International Food & Drink Event (IFE) London 
2026, held from 30th March to 1st April 2026 at ExCeL London, United 
Kingdom, marked a focused effort to strengthen its Agri and processed 
food exports in the UK and European markets. The Agricultural and 
Processed Food Products Export Development Authority (APEDA) 
established a 342 sq. m. India Pavilion under the theme “Grown in India 
for the World,” presenting a strong and unified Brand India presence.

The pavilion featured 29 Indian exporters, along with 11 exhibitors from 
the Spices Board of India, showcasing a diverse range of products 
including fresh produce, processed foods, millets, spices, rice, and value-
added agricultural products. The pavilion was inaugurated by Ms. Nidhi 
Mani Tripathi, Minister (Economic), High Commission of India, London, 
setting the stage for active trade engagement.

Key highlights included a Wet Sampling & Live Cooking Zone featuring 
GI-tagged products, and a Sampling & Tasting campaign offering Basmati 
dishes, millet-based foods, fruits, beverages, and desserts—creating 
strong buyer engagement and product visibility. Additional initiatives 
such as influencer engagement and a Henna Art Experience enhanced 
digital outreach and cultural connect, increasing visitor footfall and 
interaction.

The India Pavilion attracted significant interest from global buyers, 
importers, and distributors, resulting in strong B2B interactions and 
trade enquiries, while enabling exporters to explore new opportunities 
and understand evolving market trends.

Overall, APEDA’s participation at IFE London 2026 successfully 
strengthened India’s global positioning as a reliable, diverse, and value-
driven agri-food supplier, reinforcing its presence in the UK and 
European markets.



IFE London 2026

The International Food & Drink Event (IFE) London 2026 is one of the UK’s 
leading and most influential trade exhibitions for the global food and 
beverage industry. The event was held at ExCeL London, United Kingdom, 
and formed a key part of the prestigious UK Food & Drink Shows, attracting 
a wide spectrum of international participants.

IFE London served as a comprehensive B2B platform, bringing together 
food producers, exporters, importers, distributors, retailers, and foodservice 
professionals under one roof. The exhibition provided a dynamic 
environment for showcasing innovative products, exploring emerging 
trends, and fostering strategic business partnerships across global markets.

The event featured a diverse range of product segments, including:
•Processed and packaged foods 
•Organic and health products 
•Beverages (alcoholic and non-alcoholic) 
•Dairy and frozen foods 
•Meat and seafood 
•Ingredients and specialty foods 

With participation from numerous countries, IFE London offered exhibitors 
a valuable opportunity to access the UK and wider European markets, 
understand consumer preferences, and position their products in a 
competitive international landscape.

In addition to the exhibition, IFE hosted a series of knowledge-driven 
sessions, live demonstrations, panel discussions, and networking forums, 
enabling stakeholders to gain insights into market trends, regulatory 
frameworks, and future opportunities in the food and beverage sector.

Overall, IFE London 2026 acted as a significant gateway for global trade, 
innovation, and collaboration, making it a strategic platform for promoting 
agri-food exports and strengthening international market linkages.



APEDA Participation at IFE London 2026

The Agricultural and Processed Food Products Export Development Authority 
(APEDA), under the Ministry of Commerce & Industry, Government of India, 
showcased a significant presence at the International Food & Drink Event (IFE) 
London 2026, held from 30th March to 1st April 2026 at ExCeL London, United 
Kingdom. APEDA featured a dedicated pavilion spanning 342 square meters, 
creating a strong and impactful presence at the event.

APEDA’s participation was strategically aimed at strengthening India’s agri and 
processed food exports by presenting a diverse, high-quality, and export-ready 
product portfolio to global buyers, importers, and key industry stakeholders. 
The India Pavilion served as a comprehensive platform to highlight India’s 
growing capabilities in delivering safe, sustainable, and value-added food 
products, aligned with international standards and evolving consumer 
preferences.

The pavilion was inaugurated by Ms. Nidhi Mani Tripathi, Minister (Economic), 
High Commission of India, in the presence of senior officials from the Indian 
Mission, APEDA representatives, and members of the Indian export community. 
The inauguration marked the commencement of focused trade engagement and 
reinforced India’s commitment to expanding its footprint in the UK and 
European markets.

A total of 29 Indian exporters participated under the APEDA umbrella, 
representing a diverse and dynamic cross-section of India’s Agri-export 
ecosystem. The participants showcased a wide spectrum of products, including:

•Fresh fruits and vegetables 
•Dehydrated vegetables, garlic and onion products 
•Processed and pickled products (including gherkins) 
•Millets and millet-based products 
•Spices and rice 
•Other value-added agricultural commodities 

In addition, 11 exhibitors from the Spices Board of India also participated 
within the India Pavilion, further strengthening the representation of India’s 
spice sector and enhancing the overall product diversity on display.



A key highlight of the pavilion was the dedicated Wet Sampling Area, 
which drew strong visitor engagement throughout the event. Live 
cooking demonstrations featuring GI-tagged Indian products offered an 
immersive and experiential culinary showcase to international buyers.

Signature dishes such as Manipuri Black Chakhao Rice Kheer, Makhana 
Crème Corn & Gucchi Mushroom Soup, and Qubli Batrish (Kurdish 
Pomegranate Rice with Saffron) effectively demonstrated India’s rich 
food heritage, regional diversity, and the versatility of its ingredients in 
contemporary global cuisine.

The India Pavilion witnessed substantial footfall from international 
buyers, including importers, retailers, distributors, and foodservice 
professionals from across Europe and other key global markets. The 
platform enabled extensive B2B interactions, business inquiries, and 
trade discussions, facilitating meaningful engagement between Indian 
exporters and prospective buyers, and creating strong potential for long-
term collaborations and market expansion.

Through its participation at IFE London 2026, APEDA:

•Reinforced India’s position as a reliable sourcing destination for Agri and 
processed food products 
•Promoted value-added, GI-tagged, and region-specific products in the 
global marketplace 
•Facilitated market access, buyer-seller engagement, and export 
linkages 
•Strengthened India’s presence in the United Kingdom and wider 
European markets 

Overall, APEDA’s participation significantly contributed to enhancing 
India’s global visibility, strengthening trade relationships, and expanding 
its Agri-export footprint, while positioning the country as a competitive 
and dependable partner in the international food trade ecosystem.



APEDA Theme Pavilion

The APEDA Theme Pavilion at IFE London 2026 was designed to present a 
cohesive and impactful image of India’s Agri and processed food sector. 
Reflecting the essence of “Brand India”, the pavilion prominently carried the 
theme “Grown in India for the World”, showcasing the country’s strength in 
delivering high-quality, diverse, and value-added food products to the global 
market.
The pavilion featured a well-planned layout with strong branding, enabling 
effective product display and smooth visitor engagement. It highlighted key 
focus areas such as quality standards, sustainability, innovation, and GI-
tagged products, reinforcing India’s position as a reliable sourcing 
destination.
A key attraction was the Wet Sampling Area, where live cooking 
demonstrations using Indian ingredients provided visitors with an interactive 
culinary experience, further enhancing engagement at the pavilion.
Overall, the Theme Pavilion played a significant role in attracting 
international buyers, facilitating business interactions, and strengthening 
India’s presence in the global agri-food sector.
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Influencer Engagement – IFE London 2026
As part of its outreach and promotional strategy, APEDA collaborated with 
digital influencer Akash Choudhary to enhance the visibility of the India 
Pavilion at IFE London 2026.

Through his platform, the influencer created and shared engaging content 
showcasing the APEDA Pavilion, participating exhibitors, and the diverse 
range of Indian Agri and processed food products. The coverage 
highlighted key attractions such as the Theme Pavilion branding, product 
displays, and the Wet Sampling Area, offering audiences a dynamic view 
of India’s presence at the event.
The influencer’s content helped in:

•Expanding the digital reach of APEDA’s participation 
•Promoting “Brand India” to a wider international audience 
•Showcasing India’s culinary diversity and export capabilities 
•Driving online engagement and awareness around the pavilion 

This initiative complemented on-ground activities by creating a strong 
digital narrative, thereby enhancing the overall impact and outreach of 
India’s participation at IFE London 2026.





“At IFE London 2026, India’s GI-tagged heritage 
is brought to life through a refined culinary 

journey crafted for the world.”

❖ Chef Arbinder Singh Dugal

























Sampling 
& 

Tasting 
Experience 

IFE London 2026



“An engaging sensory experience 
offering a taste of India’s rich culinary 

heritage to global audiences.”

As part of the India Pavilion at IFE London 2026, APEDA 
conducted a Sampling & Tasting Campaign, offering visitors 
a first-hand experience of India’s diverse and high-quality 
food offerings.
The sampling featured a curated range of products across 
key categories, including:

•Basmati Rice Delicacies – Veg & Non-Veg Biryani 
•Millet-Based Innovations – Khichdi, Pasta, and Noodles 
•Fresh & Natural Produce – Mango, Pomegranate, and 
Grapes 
•Beverages & Wellness Products – Mango Smoothie, 
Organic Turmeric Latte, and Organic Tea 
•Desserts – Fruit Custard 

This diverse spread highlighted the versatility, nutritional 
value, and global adaptability of Indian food products. The 
live sampling attracted strong visitor interest and enabled 
buyers to experience the taste, quality, and authenticity of 
Indian offerings.

The initiative significantly enhanced visitor engagement, 
product recall, and buyer interaction, reinforcing India’s 
positioning as a premium and reliable sourcing destination 
in the global food market.

















Cultural Engagement – Henna Art 
Experience

To enhance visitor engagement and showcase India’s 
vibrant traditions, a Henna (Mehendi) Art Experience was 
organized at the India Pavilion during IFE London 2026.

International visitors were offered complimentary henna 
applications, allowing them to experience an authentic 
element of Indian culture firsthand. The intricate designs 
and live artistry attracted significant interest, creating a 
lively and engaging atmosphere at the pavilion.

This initiative not only added a unique cultural dimension to 
the pavilion but also:

•Strengthened the emotional connect with visitors 
•Promoted India’s traditional art forms and heritage 
•Increased footfall and dwell time at the pavilion 

Overall, the Henna Art Experience contributed to creating a 
memorable and immersive Brand India presence, 
extending beyond food to cultural expression.



“Celebrating India’s rich cultural 
heritage through interactive 

experiences.”







Spreading the Message 
‘Grown in India for the 

World’







Layout Plan
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