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BIOFACH 2026 Nuremberg Germany 10th to 13th February 2026 

 

EVENT REPORT 

 

Biofach Germany- An Overview 

BIOFACH Germany is the leading Organic Trade fair in the World for promotion of certified 

organic products and takes place annually at Nuremberg, Germany. It is Organized by 

NürnbergMesse GmbH with its international patron IFOAM Organics International and 

National supporting Organization BÖLW- Bund Ökologische Lebensmittelwirtschaft. This 

year the event was held from 10th-13th February 2026. Around 2,200 exhibitors from 

almost 90 countries and just under 32,000 trade visitors participated in BIOFACH 2026.  

The event provides a global platform to showcase organic products, discuss innovations, and 

foster international collaborations in the organic sector. With greater global emphasis on 

nutrition, health and the increased level of general awareness, particularly in the developed 

countries, the market for organic products has grown steadily over a period of time.  With 

visitors and exhibitors from across the world, the event serves as a global meeting point for the 

Organic industry, fostering meaningful interactions and business connections. It enables 

manufacturers to present their companies and products to an international audience while 

simultaneously gaining insights into market trends, competitive positioning, and emerging 

opportunities. 

In addition to the exhibition, the BIOFACH Congress continued to be the world’s largest 

knowledge and discussion platform dedicated to the organic food sector. The congress provided 

a comprehensive forum for discussions on policy, market trends, innovation, and the future of 

the global organic movement. 
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Europe is one of the leading markets for organic products and around 30% of India’s organic 

exports are destined to Europe. India has an equivalency with EU and Switzerland for 

unprocessed organic products and acceptance by Great Britain. Hence, Biofach Germany 

provides a good opportunity to explore and expand export of organic products to Europe.   

India’s participation as “COUNTRY OF THE YEAR” in Biofach 2026 

India showcased its rich organic heritage at BIOFACH 2026, marking its significant presence 

as the “Country of the Year” at the world’s leading trade fair for organic products, held from 

10-13 February 2026 in Nuremberg, Germany. The Agricultural and Processed Food Products 

Export Development Authority (APEDA) under the Ministry of Commerce and Industry, 

Government of India organized India’s participation with a prominent and high-impact 

presence that highlighted the country’s rich agricultural heritage and its growing stature as a 

reliable global supplier of Organic Products. Trade visitors gained insights into Indian organic 

products, value creation models, and partnerships. 
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Highlights of India as Country of the Year at BIOFACH 2026 

Opening ceremony of BIOFACH 

The “Country of the Year” status at BIOFACH placed India at the centre of global attention 

from the international organic community, media, buyers, and policymakers, reaffirming 

India’s leadership in the global organic sector after a gap of 14 years. 

VIP Tours  

The official VIP tour of BIOFACH included India Pavilion as a key stop, enabling direct 

engagement with international dignitaries, decision-makers, and industry leaders, and 

providing enhanced visibility to Indian organic products and initiatives. 

Networking Meet 

India hosted a B2B Networking Meet between international buyers and exhibitors on 12 

February 2026 during BIOFACH 2026, providing a well-structured platform for focused and 

productive business interactions. The meet facilitated direct engagement between global buyers 

and Indian organic exporters, helping strengthen trade linkages. 

India Evening 

An “India Evening” was organized during BIOFACH 2026 as a special networking and cultural 

event for exhibitors, guests, and VIP delegates. As the “Country of the Year,” India showcased 

its rich cultural heritage through music and dance performances, Indian cuisine, and traditional 

decor, presenting the country’s vibrant culture and hospitality. 

Biofach Congress  

India’s Country of the Year presence was further reinforced through a dedicated three-day 

programme at the BIOFACH Congress 2026, held from 10-12 February 2026. The sessions 

highlighted India’s organic ecosystem across policy frameworks, market access, exports, 

innovation, and youth-led transformation, positioning India as a future-ready and diverse 

organic sourcing destination. 

Marketing and PR support 

Extensive marketing and PR was undertaken by India as Country of the Year including 

prominent logo and visual placement on the BIOFACH homepage and digital platforms, 

exhibition guide, hall plans, exhibitor listings, and premium advertising spaces such as the 

exhibition guide cover page. 

India’s visibility was further amplified through large-scale on-ground and digital branding, 

including digital signage at key entry points, metro bridge displays, LED screens, giga banners, 

giga frames, and branded lanyards, ensuring sustained recall among visitors throughout the fair 

and beyond. 
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Opening ceremony of BIOFACH: 

India’s prominence was marked at the opening ceremony, where Shri Rajesh Agrawal, 

Secretary (Commerce), Government of India, was invited on stage by the President of IFOAM 

– Organics International for an interactive discussion on the global organic sector and to 

address the audience. This high-level participation reinforced India’s strong policy 

commitment and institutional support for organic agriculture. 

At the opening inaugural ceremony of BIOFACH 2026 on 10th 

February 2026, attended by dignitaries such as Mr. Alois Rainer, 

German Federal Minister of Agriculture, Food and Regional 

Identity, Ms. Elisabeth Werner, Director-General Agriculture and 

Rural Development, European Commission, and other key 

delegates from key Organic producing countries, Sh. Rajesh 

Agrawal, Secretary Commerce, Govt of India, extolled the 

audience on India’s prowess as one of the world’s leading 

producer of Organic products and also highlighted the key 

amendments made in India’s Organic regulation-the National 

Programme for Organic Production (NPOP), thereby further 

strengthening the credibility of India’s organic framework. He 

highlighted the complementarities between India and the EU 

Block countries, which are home to nearly 25% of the world’s 

population and a combined GDP of nearly US$ 25 trillion 

translating into a key trading block. He hailed the successful 

conclusion of negotiations of the landmark India–EU Free Trade 

Agreement (FTA), which will significantly enhance bilateral trade and investment ties, drive 

shared prosperity, strengthen resilient and diversified supply chains, and support sustainable 

and inclusive growth. He called for the quick conclusion of the Mutual Recognition Agreement 

(MRA) on Organics between the two sides, to propel the growing but still nascent organic trade 

to new heights, that would build upon India’s vast organic production base, supported by an 

impressive range of 15 agroecological regions, traditional farming knowledge and inherent 

organic practices. 
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Interaction with the German Agricultural Minister 

Shri Rajesh Agrawal was a special invitee for an interaction with German Federal Minister for 

Agriculture, Alois Rainer. Discussions focused on strengthening and expanding trade 

opportunities in the organic sector between India and Germany, including deliberations on the 

India-EU FTA and enhancing bilateral cooperation in organic trade.  

 

 

 

 

 

 

 

 

 

India Country Pavilion 

The India pavilion was curated by APEDA in an impressive 1,074 square metres in Hall 

Number 1 block numbers- 203,217,221,229,237,200,105,115,125,131 and 137 and hosted 67 

co-exhibitors, including organic product exporters, FPOs, cooperatives, organic certification 

and testing laboratories, state government organisations and commodity boards showcasing a 

vibrant display of products like Rice, Oilseeds, Herbs, Spices, Tea, Pulses, Cashew, Ginger, 

Turmeric, Large Cardamom, Cinnamon Mango Puree, Essential Oils amongst others. 
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Inauguration of the India Pavilion 

 The India Country Pavilion, was inaugurated by 

Sh. Rajesh Agrawal, Secretary Commerce, Govt. 

of India, in the presence of Sh. Vivek Dewangan, 

Addl. Chief Secretary, Govt. of Manipur, and 

other senior dignitaries of the Govt. of India and 

State Governments such as Dr. Mandeep Singh 

Tuli, Minister (Personnel), Embassy of India, 

Berlin, Sh. Shatrughna Sinha, CGI, Munich, Sh. 

Hage Tari, Secretary, Industry, Govt. of 

Arunachal Pradesh , Sh. Taru Talo Secretary, 

Trade & Commerce Govt. of Arunachal Pradesh, 

Sh. Nishant Warwade, Secretary(Agriculture), 

Govt of Madhya Pradesh, Sh. Abhishek Dev, 

Chairman APEDA, Shri Saket Kumar, Joint 

Secretary, Ministry of Commerce & Industry, 

Sh. Raman Kumar, Joint Secretary, Ministry of 

Cooperation, Mrs. Maria CT Zuali, Secretary 

Horticulture, Government of Mizoram. 

 

Visit of the high-Level Dignitaries 

The India Pavilion witnessed visits from several eminent 

dignitaries, reflecting the growing global interest in India’s 

organic sector. The Pavilion was visited by the German 

Federal Minister for Agriculture, Alois Rainer, along with 

climate activist Luisa Neubauer, who showed keen interest 

in India’s organic products and export potential. 
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The Ambassador of Romania also visited the Pavilion and interacted with Indian exporters. 

In addition, Prof. Dr. Markus Schick, State Secretary, visited the India Pavilion and appreciated 

the diversity of products and India’s strong presence at the event. 

 

These high-level visits significantly enhanced the visibility and importance of India’s 

participation at the exhibition. 

Co-Exhibitors under the India Pavilion 

Exhibitors from over 20 Indian states participated in the exhibition, reflecting the country’s 

vast agro-climatic diversity and regional strengths. These include Assam, Meghalaya, Manipur, 

Arunachal Pradesh, Nagaland, West Bengal, Madhya Pradesh, Maharashtra, Rajasthan, 

Gujarat, Haryana, Uttar Pradesh, Uttarakhand, Jammu & Kashmir, Delhi, Karnataka, Kerala, 

Tamil Nadu, Telangana and others. The participation highlighted region-specific organic 

produce and value-added products, demonstrating India’s expanding engagement in 

international organic trade. 

 

Organic Market Place & FPO Zone 

A dedicated Organic Marketplace of 63 sqm was set up under the India Pavilion to provide 

farmers with a platform to showcase and promote their certified organic products to the 

international buyers at BIOFACH 2026. In addition, an FPO Zone covering 126 sqm was set 

up to highlight products from Farmer Producer Organizations and strengthen their market 

linkages in the global organic market. 
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Products Displayed 

The Indian pavilion showcased a diverse range of organic products 

such as Rice, Oilseeds, Herbs, Spices, Pulses, Cashew, Ginger, 

Turmeric, Large Cardamom, Cinnamon, Mango Puree, Essential 

Oils, Tea, Coffee, Millets etc. India’s participation at BIOFACH 

2026 represented a significant scale-up over previous editions, 

representing a 50% expansion in terms of area and participation 

making it the top non-EU exhibitor at BIOFACH and amongst the 

top 5 exhibiting countries, reflecting the steady growth of Indian 

organic exports, rising international demand and increased 

participation from exporters, Farmer Producer Organisations 

(FPOs), associations, cooperatives and state institutions.  

Rice Zone 

A dedicated rice zone was set up within the APEDA Pavilion to showcase the rich diversity of 

Indian rice varieties. The display featured an extensive range including Basmati rice, non-

basmati rice, Red Rice, Brown Rice, Gobindbhog Rice, Boka Rice, Chak Hao Rice, and Joha 

Rice, reflecting India’s vast agro-climatic diversity and heritage grains.  

A live wet sampling zone was set up as a part of the 

exhibition, where an array of recipes was curated 

using these distinctive rice varieties. All these recipes 

were also compiled in a recipe book which was 

available at the APEDA Pavillion for all 

the visitors for their reference and 

takeaway. The celebrity chef at the 

pavilion prepared a wide selection of 

innovative and traditional dishes, which 

were served to dignitaries and visitors, 

offering them an experience of authentic 

taste of India’s premium rice portfolio.  



10 
 

Culinary Showcases 

The pavilion offered attendees immersive experiences through curated food tastings of Indian 

organic delicacies. Visitors enjoyed aromatic biryani made with premium organic basmati rice, 

golden turmeric latte, and live cooking 

demonstrations featuring vibrant flavours and 

aromas of Indian cuisine through curated food 

tastings. The highlight was the serving of fragrant 

biryani prepared with premium organic basmati 

rice and select exotic spices, offering a celebration 

of India’s traditional culinary heritage. Besides, 

cuisines with innovative fusion of Indian organic 

products with European culinary styles were 

presented through live demonstration and offered 

to the visitors. 

Dishes such as Govind Bhog Risotto Milanese, Chak Hao and Millet Tabbouleh with Feta and 

Pomegranate, Red Rice Croustade, and Saffron 

Govindbhog Kheer were served, allowing 

attendees to taste and appreciate the rich diversity 

and unique flavours of India’s organic produce. 
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Cultural Zone 

 Classical dance performances including Kathakali 

and Bharatnatyam were organized at the 24 sqm 

Cultural Zone, showcasing the richness and 

diversity of India’s cultural heritage. These 

performances highlighted the grace, spirituality, and 

traditional aesthetics of Indian art forms, attracting 

considerable interest from the international visitors. 

The cultural presentations complemented the India 

Pavilion by reflecting the country’s vibrant 

traditions and timeless heritage, creating a holistic experience of India’s organic products and 

cultural legacy. Besides, Yoga demonstrations added the flavour of spirituality to the cultural 

demonstrations. 

 

Organic Heena Art  

Cultural elements such as Organic henna art (mehndi) were showcased, providing insights into 

India's rich traditions and enhancing the overall experience for visitors. 
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MASCOTS 

Two mascots on organic Mango and Indian organic Rice were organized as a part of 

promotional activities during the event. 

 

Media & Publicity 

India’s participation in the event was widely publicized through social and electronic media. 

APEDA engaged two Germany-based influencers to promote India’s presence at the event. The 

influencers extensively covered the India Pavilion, showcased the diverse range of products, 

interacted with exporters, wet sampling, chefs and highlighted key activities and exhibits, 

thereby enhancing the visibility of India’s participation among international audiences. 

 

In addition, professional media coverage was arranged through journalists from ANI and PTI, 

who reported on India’s participation, key highlights of the Pavilion, and business 

engagements, ensuring wider outreach and coverage in national and international media. 
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Meetings and Engagements 

During BIOFACH 2025, Indian representatives engaged in several strategic meetings: 

Meeting with the Commerce Secretary 

Sh. Rajesh Agrawal, Commerce Secretary, Government of India, interacted with the Indian 

exporters and German buyers at a meeting held on 11th February 2026 at Hotel Le Méridien, 

Nürnberg during BIOFACH 2026. Discussions focused on trade opportunities and the various 

issues faced by Indian exporters in accessing the European Union market.  

 

 

 

 

 

 

 

 

 

Meeting with senior officials from the European Commission 

On the sidelines of BIOFACH 2026 at Nuremberg, a 

focused meeting was held with the senior officials 

from the European Commission. The discussion was 

led by Sh. Abhishek Dev, Chairman APEDA from the 

Indian side and Mr. Luis CARAZO JIMENEZ, Head 

of Unit (Organic), European Commission in the 

presence of Dr. Alka Rao, Advisor, FSSAI.  

 The discussions focused on strengthening and 

expanding the equivalence framework between the 

National Programme for Organic Production (NPOP) 

and the EU organic regulation, with emphasis on 

ensuring continued market access and expanding the 

scope of recognition for trade facilitation. Both sides 

acknowledged the importance of the MRA in 

promoting bilateral organic trade and agreed to work 

closely towards addressing technical gaps, ensuring 

regulatory coherence, and reinforcing the credibility 

of organic certification systems. 
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Meeting with Naturland 

The APEDA officials had a meeting with 

representatives from Naturland. The focus of the 

meeting was to understand how the private 

standards are operating in different countries 

including EU and India. It was informed that 

Naturland standards are applicable over and 

above the regulatory standards of that Country.  

 

 

Meeting with Demeter  

The APEDA officials visited the Demeter stand and had a meeting with the representatives 

from Demeter. The focus of the meeting was to understand how Demeter is operating in 

different countries including EU and India. It was informed that Demeter standards are 

applicable over and above the regulatory standards of that Country.  
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India Country of the year Session at BIOFACH Congress: 

In addition to the exhibition India’s Country of the Year engagement was further strengthened 

through a dedicated three-day programme at the BIOFACH Congress 2026. Held from 10 to 

12 February 2026, the congress sessions focused on India’s organic ecosystem across policy, 

markets, exports and youth-led transformation, and were designed to position India as a 

credible, diverse and future-ready partner in the global organic ecosystem. 

 

Day 1: Country of the year ‘opener’: Regulation – market- strategies 

The opening session on Tuesday, 10 February 2026, set the regulatory and strategic context 

with presentations on the National Programme for Organic Production, India’s organic growth 

story, regulatory ecosystem and export vision and the emerging role of cooperatives in organic 

farming. Dr. Saswati Bose, General Manager, APEDA, provided an overview of the National 

Programme for Organic Production (NPOP), outlining India’s regulatory credibility and 

international acceptance. Sh. Raman Kumar, Joint Secretary, Ministry of Cooperation, 

highlighted the emerging role of cooperatives in strengthening organic farming systems and 

farmer participation. Sh. Abhishek Dev, Chairman, APEDA, presented India’s organic growth 

story, emphasizing the regulatory ecosystem, institutional support, and strategic roadmap for 

expanding India’s presence in global organic markets. The session concluded with an 

interactive discussion, followed by a summary and wrap-up of key takeaways. 
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Day 2: Accelerating India’s Organic exports  

On Wednesday, 11 February 2026, the theme focused on accelerating exports to frontier 

markets highlighting the significance of Mutual Recognition Agreements, addressing food 

safety, international harmonisation and trust building, presenting global opportunities, organic 

success stories, models and smallholder empowerment from the State of Meghalaya and Assam 

and opportunities in export of organic spices. The first session addressed by Dr. Alka Rao, 

Advisor, FSSAI, discussed the role of food safety regulations in building international trust and 

harmonisation. Perspectives on inclusive growth were shared by Mr. Virendra Mittal, 

Commissioner and Secretary to the Government of Assam, who highlighted the role of organic 

farming in empowering smallholders. Dr. Vijay Kumar D, Commissioner and Secretary, 

Government of Meghalaya, presented state-led initiatives, organic success stories, and 

community-driven models. The second session highlighted frontier markets for Indian organic 

products, with Mr. Sameer Mehra, Founder & Director, Suminter India Organic and Chairman, 

Association of Indian Organic Industry, sharing insights on emerging regions and market 

opportunities. Ms. Vijeeshna Vimala, Assistant Director, Spices Board, elaborated on export 

opportunities in organic spices. The day concluded with interactive discussions and a summary 

of key export-focused strategies. 

Day 3: Tradition to Transformation: India’s Youth taking Forward the Organic Heritage 

The concluding session on Thursday, 12 February 2026, highlighted youth-led transformation, 

building the next generation of global organic leaders, on empowering youth innovation in 

sustainable food systems, on youth engagement in organic value chains, and experience sharing 

by young entrepreneurs. The first session examined strategies for attracting youth to organic 

farming and trade, with Dr. P. Uday Praveen, Director of Agriculture, Government of Assam, 

sharing policy and capacity-building perspectives. Dr. Alka Rao, Advisor, FSSAI, outlined how 

regulatory frameworks can enable youth-led innovation in sustainable food systems. Mr. 

Lanuakum Imchen, Director – Network and Cooperation India, IFOAM Organics Asia, 

discussed youth engagement across organic value chains. The second session featured 

experience sharing by young organic entrepreneurs, including Mr. Gaurav Mittal, Managing 

Director, Aromatic & Allied Chemicals (P) Ltd., and Ms. Siddhi Karnani, Director, Parvata 

Foods Pvt. Ltd., who shared insights on entrepreneurship, market access, and innovation. The 

sessions concluded with an interactive exchange and a wrap-up emphasizing the importance of 

youth-led leadership for the future of India’s organic sector. 
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Networking Meet  

 A B2B Networking Meet between international buyers and all exhibitors at India Pavilion was 

organized on 12 February 2026, offering a well-structured platform for focused and productive 

business engagements. The event brought 

together over 60 participants, including 

importers and trade professionals from more 

than 10 countries, including the 

Netherlands, the Republic of Korea, Italy, 

Germany, the UK, and others. During the 

interaction, the Indian exporters gave an 

overview on the potential products for 

export. The importers present also 

highlighted the products that they are presently dealing with and their expectations from the 

Indian Market.  
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Exhibitor Evening  

Followed by Networking Meet, India organized a grand “India Evening” jointly with 

Nuremberg Messe during BIOFACH 2026 as a special networking and cultural event for 

exhibitors, guests, and VIP delegates. As the “Country of the Year,” India showcased its rich 

cultural heritage through music and dance performances, Indian cuisine, and traditional décor, 

reflecting the country’s vibrant culture and hospitality. The event also facilitated informal 

interactions and networking between importers and exporters from different countries. 

 

 

 

 

Marketing and PR support 

As the Country of the Year, India received extensive marketing and promotional support, 

ensuring high visibility across the exhibition venue and associated communication platforms. 

The Country of the Year branding included prominent display on banners and logo sliders 

across the exhibition premises, along with premium logo placement of APEDA and NPOP on 

official event collaterals. 

India’s presence was further strengthened through logo placement and advertisement in the 

official exhibition guide, providing visibility among international exhibitors and visitors. 

Large-scale digital promotions were carried out through digital signage on big LED screens 

within the exhibition grounds as well as digital signage at the Metro Bridge, ensuring 

continuous exposure to visitors.Additional high-impact branding was achieved through large-

format displays such as Rig Banners, GigaBanners and GigaFrames at prominent locations 

across the venue. These marketing services significantly enhanced the visibility of India as the 
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Country of the Year and reinforced the branding of India’s organic sector among global 

stakeholders. 

Marketing Measures 

Advertisement Exhibition Guide 
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Logo in Exhibition Guide - Hall plan  

 

Logo in Exhibition Guide - Exhibitor List  
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Logo Slider Homepage BIOFACH  

 

 

Premium Logo Placement (Talque)   
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GigaFrame  

 

 

 

 

 

 

 

 

 

Digital Signage - BIG LED Screen 
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Digital Signage Metro Bridge  

 

 

 

\ 

 

 

 

 

 

 

 

GigaBanner in Central Entrance  
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Rigg Banner 
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Social Media Post 

 

X: https://x.com/airnewsalerts/status/2021140932121514327/photo/1 

Instagram: https://www.instagram.com/p/DUdyBUuku4X/ 

Threads: https://www.threads.com/@apedamoc/post/DUdyL-

yE8QV?xmt=AQF0EcNwp7dSwanQAm2x7ovWXvkimhmT7AKruWtIJlgeWw 

 

 

 

X: https://x.com/APEDADOC/status/2020800341433053538 

Facebook: https://www.facebook.com/share/v/1DbGKvr3gb/ 

https://x.com/airnewsalerts/status/2021140932121514327/photo/1
https://x.com/APEDADOC/status/2020800341433053538
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Instagram: https://www.instagram.com/p/DUiF7H0kuT4/ 

Threads: 

https://www.threads.com/@apedamoc/post/DUdyyHjE7XU?xmt=AQF0EcNwp7dSwanQAm2x7ovWX

vkimhmT7AKruWtIJlgeWw 

 

 

X: https://x.com/APEDADOC/status/2021271626617368838  

Facebook: https://www.facebook.com/share/p/1BQTMsJMpw/  

Instagram: https://www.instagram.com/p/DUlSJs_ktN5/?img_index=1 

 

 

 

X: https://x.com/APEDADOC/status/2020800341433053538 

Instagram: https://www.instagram.com/p/DUm6OFgD33m/?img_index 

https://x.com/APEDADOC/status/2021271626617368838
https://x.com/APEDADOC/status/2020800341433053538
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X: https://x.com/APEDADOC/status/2021487803855667703  

LinkedIn: https://www.linkedin.com/feed/update/urn:li:activity:7427254110954917888 

Facebook: https://www.facebook.com/share/p/1JAsJAZXL8/ 

Instagram: https://www.instagram.com/p/DUm--8aEi-D/?img_index=1 

Threads: 

https://www.threads.com/@apedamoc/post/DUnAmcaArPr?xmt=AQF0EcNwp7dSwanQAm2x7ovWX

vkimhmT7AKruWtIJlgeWw 

https://x.com/APEDADOC/status/2021487803855667703
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X: https://x.com/APEDADOC/status/2021525828337914303  

LinkedIn: https://www.linkedin.com/feed/update/urn:li:activity:7427287736207716354 

Facebook: https://www.facebook.com/share/p/1LHBHPsy5R/ 

Instagram: https://www.instagram.com/p/DUnOFHPDFu3/?img_index=1 

Threads: 

https://www.threads.com/@apedamoc/post/DUnO8fJAmOl?xmt=AQF0EcNwp7dSwanQAm2x7ovWX

vkimhmT7AKruWtIJlgeWw 

 

Reposts on X 

 

https://x.com/ANI/status/2021707661017018504   https://x.com/ANI/status/2021709941019750617 

  https://x.com/ANI/status/202170920736037         https://x.com/ANI/status/2021409120608559410  

https://x.com/APEDADOC/status/2021525828337914303
https://x.com/ANI/status/2021707661017018504
https://x.com/ANI/status/2021709941019750617
https://x.com/ANI/status/202170920736037
https://x.com/ANI/status/2021409120608559410
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    Facebook Reposts 

     https://www.facebook.com/share/p/18BUsTdhwa/ 

 

 

 

 

 

 

 

 

 

 

 

https://www.facebook.com/share/p/18BUsTdhwa/
https://x.com/ANI/status/202170920736037
https://x.com/ANI/status/202170920736037
https://x.com/ANI/status/202170920736037
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Influencers’ Reels 

 

https://www.instagram.com/reel/DVLYaqvCDmG/ 
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https://www.instagram.com/reels/DVqZoByDKxh/ 

 

Promotional Materials  

Promotional materials such as Bags, India Organic brochure, Exhibitors directory, Lapel Pin 

and Recipe Books of Indian Cuisines were distributed free during the show. 
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Feedback & Suggestions 

The feedback from exhibitors at the India Pavilion was largely positive. Summarized 

takeaways from the feedback received is as below: 

• Most participants described their experience as meaningful and rated their overall 

participation as very good.  

• The quality of visitors was generally considered good, with many exhibitors generating 

promising leads for future business engagements. 

•  The overall arrangements at the India Pavilion were also rated between good and very 

good by most exhibitors. 

• However, a few exhibitors raised concerns regarding the location of their stalls/booths 

and requested improved placement in future editions.  

 

 

************ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



33 
 

 

Annexures 

 

Layout 
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List of Co-Exhibitors 

S. 

No 
Name of the Co-exhibitors Company Area allotted Stand No. 

1 Aromatic & Aromatic & Allied Chemicals (P) Ltd 9 1-131/6 

2 Asalya Food Ingredients Pvt. Ltd 16 1-237/5 

3 Envirocare Labs Private Limited 9 1-131/1 

4 Excel Foods Pvt. Ltd 15 1-229/1 

5 Ganpati Scientifics 9 1-229/5 

6 Kisan Agro 27 1-115/4 

7 Laxmi Industrial Corporation  9 1-221/3 

8 Nature Bio Foods 9 1-229/4 

9 Nature Pearls Pvt. Ltd. 16 1-221/1 

10 Parvata Foods Pvt. Ltd. 9 1-203/2 

11 Star Global Multiventures Pvt. Ltd. 16 1-237/1 

12 Vedic Agrotech Pvt. Ltd. 9 1-131/2 

13 Aayurmed Organic Herbals LLP 9 1-131/5 

14 Suminter India Organics Pvt. Ltd 28 1-221/5 

15 Orasure Organic Foods LLP 9 1-217/3 

16 Basillia Organics Pvt. Ltd. 18 1-137/4 

17 Pavitramenthe Fair Organic Pvt.Ltd 13.5 1-131/3 

18 Organic India Pvt. Ltd. 18 1-125/4 

19 Phalada Agro Research Foundations Pvt. Ltd. 15 1-229/3 

20 Sresta Natural Bioproducts Pvt. Ltd. 15 1-217/2 

21 Rapid Organic Pvt. Ltd. 10.5 1-237/3 

22 Jeeva Organic Pvt. Ltd. 12 1-125/3 

23 Amul (GCMMF Limited) 30 1-217/4 

24 Plantrich Agritech Pvt. Ltd. 12.5 1-229/2 

25 Biowin Agro Research 12 1-137/3 

26 Interstellar Testing Centre Private Limited 12 1-221/4 

27 
Hadingma Gunjung Organic Producer Company 

Limited (FPO) 
14 1-237/2 

28 Kanaiya Exports Pvt Ltd 13.5 1-131/4 

29 Tasty Nut Industries 12 1-221/2 

30 Samasta Foods Pvt. Ltd. 14 1-237/4 

31 Indian Rice Exporter's Federation (IREF) 18 1-125/1 

32 IVC Agrovet 13.5 1-137/5 

33 Mantra Industries  13.5 1-125/5 

34 Spices Board 

56 1-217/1 35 Gro Leaf Organic Private Limited 

36 Quessentials Private Limited 

 37 Tea Board 

36 115/3 
 38 Okayti Tea Company Limited 

 39 Jalinga Tea Co (India) Pvt Ltd. 
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S. 

No 
Name of the Co-exhibitors Company Area allotted Stand No. 

 40 Luxmi Tea Co Private limited 

 41 NERAMAC 

18 115/1 
42 1. Bokakhat agro Organic FPO 

43 2. Mawmrang Organic FPO 

44 3. Tuichangea Organic FPO 

45 Govt. of Meghalaya  12 1-203/3 

 46 Govt. of Arunachal Pradesh 12 1-203/1 

47 West World Moringa Private Limited Table space 1-141/1 

48 Supervedic Venture LLP Table space 1-141/1 

49 Bot Organic Private Limited Table space 1-141/1 

50 Fresh Mantra Organics LLP Table space 1-141/1 

51 Govt. of Assam 
Organic 

Market place 
1-105 

 52  Jivamrit Organic Farmer Producer Company Ltd 
Organic 

Market place 
1-105 

 53 Shaktigarh Organic Farmer’s Welfare Society 
Organic 

Market place 
1-105 

54 Govt of Manipur 

18 1-137/1 55 
1. Ramparr Organic Farmer Produce Company 

Limited 

56 2.Chengarel Organic Producer Co. Ltd. 

57 Govt of Mizoram 12 1-137/2 

58 
(Govt of Meghalaya)  

Daia Processing Unit  
12 1-203/3 

59 
Eastern Ri-Bhoi Organic Farmer Producer Company 

Limited 

Organic 

Market place  
1-105 

60 
Curcuma Green Hills Organic Farmer Producer 

Company Limited 

Organic 

Market place  
1-105 

61 
Chak-Hao Poireiton Organic Producer Company 

Limited 

Organic 

Market place  
1-105 

62 Sarveshwar Foods Limited Table space 1-141/1 

63 Greenmines Organic Foods India Pvt Ltd Table space 1-141/1 

64 
Cold Mountain Food Processing and Marketing 

Cooperative Society Ltd 
Table space 1-141/1 

65 
Panbari Bodofa Agro Organic Producer Co. Ltd. 

(Govt of Assam) 
12 1-125/2 

66 
Tripura State Organic Farming Development 

Agency, Government of Tripura, India 

12  

1-237/6 

67 
Jaivik Avam Prakrutik Producer Company Limited 

(JAP PCL) 
1-237/6 
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