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MESSAGE

Today, one of the fastest-growing categories among agricultural products is the demand for
organic products. As of 2022, global retail sales of organic products exceeded 140 billion
USD. India stands in a favorable position to benefit from this emerging trend.

Organic farming holds great promise for farmers. This shift in consumer preferences
presents a significant opportunity for organic producers to tap the market which is growing
steadily both in the domestically and abroad. The economic benefits of going organic
extend beyond farmers to include the entire value chain, encompassing producers,
processors, traders and consumers.

Furthermore, organic agriculture supports the preservation of traditional farming practices
and knowledge systems, which have been nurtured over generations. By integrating these
practices with modern techniques, we can create a robust framework for sustainable
agriculture that is both innovative and deeply rooted in our cultural heritage. This approach
ensures that our agricultural progress is inclusive, benefiting smallholder farmers and
marginalized communities.

The Ministry of Commerce and Industry is committed to supporting the growth of the
organic sector, recognising its potential to improve farmers' livelihoods, promote
ecofriendly practices, and capitalise on the rising global demand for organic products
through targeted initiatives and policies.

As we move forward, we will continue to collaborate with industry partners and other
national and international stakeholders to unlock the full potential of India's organic market.
The Ministry is committed to fostering an enabling environment through supportive
policies, capacity-building initiatives and market facilitation efforts.

I hope this report will be a valuable resource for all those involved in promoting organic

agriculture and trade. )
/“ Al
(Sunil Barthwal)

New Delhi
16™ August, 2024

Room No. 426, Vanijya Bhawan, Akbar Road, New Delhi-110 011, Tel.: 011-23039251-55 / E-mail : csoffice@nic.in

Website : www.commerce.gov.in
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MESSAGE

Export of agriculture products plays a vital role in driving our growth, improving farmers'
livelihoods and enhancing our global presence. In recent years, India has made
significant strides in agricultural exports, reaching USD 48.77 billion in FY24, and is
ranked 8" among global peers with a share of 2.24%.

However, we understand that there is immense potential for value addition and
diversification in our export basket. The export of organic products holds significant
promise in enhancing and enriching our offerings.

Organic farming not only aligns with our national priorities of sustainable agriculture and
environmental conservation, but also offers a unique opportunity to tap into the growing
global demand for organic products. By leveraging our rich biodiversity, favourable
climate, and innate organic farming practices, we can create a niche for Indian organic
products in the global market.

The organic sector has the potential to add significant value to our agricultural exports,
fetching premium prices and opening new avenues for farmers' prosperity. Moreover,
organic farming promotes eco-friendly practices, improves soil health and conserves
biodiversity, aligning with our national goals of sustainable development.

This report provides a comprehensive analysis of the Indian organic market and its
export potential and identifies opportunities, challenges and strategies for growth. |
commend the efforts of APEDA as well as CRISIL's team and hope that this report will
serve as a valuable resource for stakeholders across the organic value chain.

As we move forward, the Ministry of Commerce and Industry is committed to supporting
the growth of the organic sector through targeted initiatives, policy support and
collaborative efforts with industry partners and other stakeholders.

Together, let us unlock the full potential of India’s organic exports, creating a new era of
growth, sustainability and prosperity for our farmers, our nation and the environment.

( Rajesh Agrawal)

&
imehs Tele : 91-11-23039360, E-mail : rajesh.agrawal@nic.in
% INFORMATION > ’ a mcae. :
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Export Development Authority

FOREWORD

[ am delighted to introduce our comprehensive report on ‘Market Study of Indian Organic Market and Export
Promotion Strategy™.

Though India's agricultural exports have been growing steadily, with its share in the country's total exports
currently over 10%, we see immense potential for value addition and diversification, particularly through the
organic sector.

India's strength in organic farming lies in its vast arable land, favorable climate and rich biodiversity, making it
an ideal location for organic cultivation. In fact, as of 2022, India has the second largest area under organic
farming in the world, at over 4.7 million hectares. Moreover, the industry is being supported by strong
domestic demand for organic products, driven by increasing consumer awareness and preference for healthy
and sustainable food options. Globally too, the organic market has been growing rapidly. The organic market
was estimated at USD 142 billion in 2022, growing at 8% CAGR since 2017.

India, with its rich biodiversity and innate organic farming practices, is well-positioned to tap into the growing
demand. Though India's organic exports currently stand at ~USD 494 million, with less than 10% share in total
global imports, the potential to increase this contribution does exist.

In this milieu, our report is a timely initiative that aims to identify opportunities, challenges and strategies for
promoting Indian organic exports. It provides a comprehensive analysis of the Indian organic sector, including
market trends, consumer behaviour and competitor analysis of major organic exporting nations. It also outlines
a clear roadmap for promoting organic exports, including policy recommendations, market development
strategies and initiatives to strengthen the ‘India organic’ brand.

The need for this study cannot be overstated. In the face of several challenges such as lack of awareness,
limited market access and inadequate infrastructure, the report provides actionable insights and

recommendations for stakeholders across the domestic organic value chain.

I believe this report will serve as a valuable resource for policymakers, industry leaders, exporters and farmer
collectives, and help unlock the full potential of Indian organic exports.

APEDA is committed to supporting growth of the organic sector, and this report is a testament to our efforts.
We will continue to work collaboratively with industry partners, certification bodies and other stakeholders to
promote Indian organic exports.

I commend the CRISIL team for their diligent efforts in compiling this comprehensive report. I hope the report

will inspire action, drive growth and promote Indian organic exports. ;

(Abhishek Dev)

(Ministry of Commerce & Industry, Govt. of India)

CRISIL

An S&P Global Company

Agricultural and Processed Food Products
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4" Floor, NCUI Building, 3, Siri Institutional Area, August Kranti Marg, New Delhi - 110 016
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Demand for organic products is awatrlkeemsisseofgl hlralbleyn,efdrtic
i festyl e, increasing urbanisation, knowledge of the haz
pesticides in food production, and rising disposable inc

According to t-Deg20624s!| FOARYtnhaa ivwomrdll &b rhedpdr i on oigagi0@2pr
cultivatinbge@6ode¥midfl itome total agricultural  and.

Of theé anmadt alrea under ,0cgahb@5%Bushava@aBihmendtiaroens!l | owed by
(18.5 hmadthdgrochat i n Amerhieccat)a(r9%A i ani h&.c&® amieNdritoom Ameri ca ( 3.
hectiaraenmd Af r i chaec(tpar7éAmomh ¢ i oomuntries, Australia ranked fi

Of the total npurnobdeut,QeBr¥s weganino Asi a,AMdng caoandi Eeabapget h
hi ghest number of organic producers (55% of the total or
2.8% of total farmers in the country. Uganda came i n nex

On the global demand side, gl obal $& 2hidnlliios 92 &2t hf Nomrddni
Amer i$¢ i ()l iaornd EfE BoddHd i{foonget her accounting for ~90%.

I n tecmsnwifsye organi & mardf6oditB7y)lzwans t he | argest, $1fol | owe
bil)l ieond $1HH inlgl.i(olnn 2022, the North Amer~iléfa oynearg,a nmaci nmayr k
because the US doll ar appreciated 11% against the euro i
France, the two | argest markets in Europe, |l ogged negat.i
uncertainties.

I ndia ranked second in global organic | and area and firs
2024 report. 2Fotrhd isrcead WwWRMReAr organic certification in |
estimated ahtecd4twbrdcemir!| Ithen Nati onal Programme for Organic |
2.5% of the country's total agricultural Il and.

I n I ndi a, Madhya Pradesh (26%), Maharashtra (22%), Gujar
about 76% of the organically cultivated area. However, w
net sown area (NSAkKkiom kadhwistlat@8% of its NSA under org
Uttarakhand with 39 %. Notably, four northeastern states

land in t®e tbenprygduction sidecbbchedaai compodndtanntuad
( CAGRY% obfet ween 2f(asd a2382420 driven by organic coptodahucHioaol
decl i CAGRBtL.B This indicates that the ovdeeallilbuonrignagn ifci sfco
2022, despite an increase i n the hecectdarrumnd €r. Boerogt darriefoink a a

2020, I ndi a' s odregxraali cd ipnmgpdleuccltt Bi Bbendyne ar . Thi s decl i ne was
withdr awal Oofgani ¢ Recognition Agreement by the US in 20027
products as conventional. This discr e(paavnaciyl ladbHSEAGiaN der s atk
often reflects the commercial output recorded by certifi
rather than act uaFlurptrhoed uncotrieo n tlheevadlrsggamiyc i i Il me@ed, whi ch
until 2020, witnessed a signi f ilc anntdd, d2edckltihn ea-202A GoRF hoodfsu ¢ t i C
downturn was |l argely -bempiusg poél itby &B' Enadinaémnr eoprogratneidc s o
produc®owon ofn 16 categories reduced drastically, primari

Organic Recogniti orAmboirge drhentmaijmr2 @2 1lg.ani ¢ crops.,atoial see
CAGR 2®ffor om fi scal @nO2t0Oh et od e2nda2Md. si de, based on compreher

'The World of Organic Agriculture 2024, -Grtguaniscts clsntaenrdn aEtnmieargalng Trends
2APEDA
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resedbryc hCRI SI'L, the Indian organic mar kResti6]80@ s bmad ednt
as of fiscal 2023. This represents 1.4% and-mb.vada%gof the
consumer goods 4 FME&SGpemai kety. Out of this, expRBRs5t,s52a0r e
cror2e) (3the organised domRs3t i3t 0orcganmiec (MO et tfther unor ga
Rsl, 600 crore (10%), and organic pr Bsbuc3ed Os oclrdo raes (c308mw)e n tT
significant wuntapped potential o mg apmrigogadrsiicdeidn a st It ebresmcaatt a ro |
into either the expordomédatnine.|l c $iamatehlet hoer gdaonmessetdi ¢ unor ga
organic produce sol d ashicgphmlvye ngd atntad r ed ,0 dtulcitss «atriedy del v
domestic or @qadi exparkeat

I n the domestic organic market, the southern region | ead
incoR€l .57 | akh/ annum) and high awareness about organic
by the west (25%) and the east (10%).

As per CRI Sloltohse esshtarmeaatoef vari ous organic Rsabegoroes) pa
with a 22% share, foll oRsedO0Obgroereepawst Aand MRBEIA G hamrE&r e)n dw
10% share. By contrast, dairy holds a share of 9%, fruit
processed food 4% each.

Under cereals, wheat flour is the major selling product
product in the south and the west. Tur meric, coriander a
category wiboh 45%ha0% and 20 %, respectivel y. Consumpti o
anti oxi darftl,ammmttiory, and i mmuhostheudatogpmptéageghees an

are the top three seldfingO®Pro20%tandwldW, ar ehpeeti vel y.
ghee |l ogged exponential growth at &Q4FXT2GRBiofil| 40%yover gahe
considered a good source of probiotics, @Vero tstaev samgeri e

within this segment. However, industry interactions indi
inadequate cold chain facilities, hampers growth in the
vegetables category, oni ons, potatoes and tomatoes are t
However, our primary interactions with industry and f arn
brands prefer ondy WPOPeaerftorf itcltaeg emaj of at men$ holudt PG8n
certificates. I'n the organte@e@opkod®RILed bread fasttegadomryns rse

organic baby foods and snacks are tihfeaatauimengs owdtherdrt o ed
consumersé demand through various distribution channels

platforms. As per CRISILO&s interaction with industry exp
domest ket maccur through modern trade channels, 35% thr ot
online platfor msl9 Beafnodreemitch es tQGouvwcikd the share of organic
was |l ess than 10 %. Howebatedafthrsthbhbhapandemivcrapi dly (t
advancements, a shift in customer buying preferences anc
such as Amazon and Flipkart now f eat urBei gsBeapsakreatt eh adsOrignatnri
own brand, 6BB Royal Organico. I nterestingly, sales of p
those of other product categories such as spices, bevera
SCRI SI'L has estimated the market size of the Indian organilovesdector thr
interactions with industry | eaders, |l eading exporters iand diantdwus tArdydias
surveys covering 525 retailers and 1,207 consumers wer e tcoemddusc,t eadhdacr
consumer behaviour. Data related to area and whodectdiacm dmomdePGiShar 8RO
from t he Naf io®rngaadan@e ritafftarrmaln gNF) NC®r oducti on esti mates for PGS were ma
bodi es.

‘PosCtOVI D Boom: India's FMCG market to double by 2025 to $220 bn, Arna
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attributable -ttawei bt owadival oA P ud esre sCRINSI Llcéesr eeasitsi.mat es,
organic mar ket | RslkX,px>Ca epdr. thioe)lr{dsyc H i scal 2033, at- an es:
15 %. Processed food product sgraorvei npgr osjeegcnieendt t(os hbaer et heex pfeacs
~5% in fiscal 2023 to 11% in fiscal 2033), wi téx pme CCtAEGR to
groaw 18%, and dairy at 16 %. Domestic demand for organic

consciouwus beastsi,omhanging consumer preferences, retail exp

macroeconomic parameters such as increasing disposabl e i

CRI SI'L coan ddwecttaeed ed consumer survey covering 1, 20hnWE respo

following insights were derived:

T Arouened» of consumers | ook faawr haenptrni mtdhteyapg @ak aodi mg giamitch e
certification or any other sign stating it is an organ

T Yet ~55% of consumers are not aware of the difference |

Bhar at
T Arou3dn8d%» of consumers allocate |l ess than 10% of their t
T Aroum9d%» of consumers said they are willing to increase
t hem, 70% said they wil/| increase the share up to 25%

T Pul setsehe most frequently purchased organic category as
maj ority of the consumers (21% of consumers), followed

T Organic fresh fruits and vegetables are products consu
T Ar ou8nsd% of c osnesiudmletetseynt about organic products through

T Aroum0d%» of consumers feel |l ower price of organic produ:
f More than half of consumers perceive that the benefits

I n f i sctahle 2d0o2(iBe, atnideedqy)mé@matd a 20% share i n thwhildmxepioan sor gar
contributed 2%;|snidg midofsi cm&rpgta ndI R s5,2%cordo $@et1H i 1) i on

Yet, in calendlahddears ROr2 of od yleipymm@obryt sk Bg c o fanst rpieers dat
avail ab4d lddawyntorfy6)s wmpoht wd a®ldvbdllyueidosnaper .FhBk mepest sh
presents a significant opportunity fBamalnmdydbraadr gamgiac pvr

the | eading globally i mported organic product s, compri si
Net herl ands, Fr amerehanogr Genamygnyg |l obal i mM3%o ntf ems gama rcd Iciom
i mports.

I n fiscal 2024, I ndia exported 2.6 | a®@h H8T.IldTohnes gaaexpopt
were categorised into 19 groups. Cereals and millets acc
the exports. Processed foods followed closely with a 28%9
up 18 %, |wleieldss ciepresented 6%. Spices, condi ments, coff e

contributed 2% t o wtoli dhetr o tcaltaekpotiugpees emai ni ng exports.

I n terms of -bparsondautcit sr,i creomrand r@at OROHucisemspaldgney, ca:

and medicinal pl ant products saw significant growth in o
categories such as9ittes, awidichadvbdsd a heal thyd ghwbakgampuo
growth in exports. Despite India's strong potential to e

areas tot bemediwamtcrey6s export performance.
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ry practices. Consequentl vy, busi nestsreat agieced ati & oe fi
these consumer s, | everaging their preferences and
demand for organi comrodcdcduddtosneltsdad cb eaenrd @rxgwirrntg f r on:
Trincandaeignu af eastructur e, high certification caedhtas n |
es and | imited avail abi,l ittoy noad mewi sdoemehseanAydad rbeksasg engga r
ndi an organic secltrmort lmichimivlei au,s titud Il mpditemtgaver n
tives and st aotetdhsep ollnidciya ns conregnaensi ct oecosystem, from
the government | aunched the Paramparagat Kri shi Vi
Devel opment for the Northeasterd fRogmeonc( MOWCDNER)
sing, certifichéaivast mmadkeyéeémgoaindi pogstrai ning, ¢ca
ial aid. The organic export to diverse geographies
g, pEWbwcfesmsed organic food, NOP for the US, JAS for
C for organic cosmeti cs. mambtnhgef tohpee rrmautlotrisp | aed ocpetr tN Ff
s), followed by PGS (for domestic). Through the PEK
erators with financi al assistance for certificatioa
r (cost of certification) especially for smal/l and

atio
Il din
I i n
ativ

n of organic produattaif s iemportthaca caev eoreacgaes $oér cg
g Size henct)lanrdend $s$satmad €ddda Bloog sa dtidhreess t hi s a
kage, the government has established National

es Export Ltd (NCEL), aimed at supporting farm

onally, APEDA has formed a dedicated division to p
sing initiatives to enhance the nation's organic e
APEDA psourptpeorrst's pearti ci pation in various internati:
ment of I ndia and APEDA are in discussions with se
i sh Mutual RecognitionrtAgofeeoreqdrsi ¢ MRtAsdJu d tos . t A en e
is the recemMRA mpltehmelmti amtainon nofJud y this year.

SPopul at
Pl Os 1.

ion of Overseas I ndians Data retrieved from Minisltandof Exterr
pdf)
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Compl ementing these gowercnmentpl afyfearst aa,r eprail waot @gr omot i ng

establishing distribution networks (collaborations with
gl obal destinaticampsacandg ruo hdatiingg for organic farming thi
collective initiatives by both the government and privat
However, there are challenges in the organic value chain

agricul tawrae || amo-dgrtiyc wift bri al -sitmrapudtasr,d i ssmd imon of processi n

are |l eading torleowayitalge arfd omganic produce at the farm
store and process organic products is one of the major r
rather than retail. Lack aafnicco npsraondkeurdteeomaiontinregsl storalbsetu 5 o r
authenticity of organic produce due to the availability

mar ket are some of the major Theswee < hfadd edi gleys dh@ames thiee np |
i mosctountries that have .adTohpetreedf lborreg arneipco rftarcnoivnegr s a f ew b
selected countries to overcome them. Codrtrgies Osyamias Tt

Initiative (OTIl), Organic Certification Cost Share Progr
Regional Agriculturdatio Pswmmadrn tonf rmgramduring the conver
exports. Similarl yhershieve Uorhgaasniac caormpircen pl an through wh
supporting farmers, creating awareness among consumer s &
Australia celebrates Organic Awar ene sess sMoanhtohu te voerrgya nSiecp tfe
products and their benefits to consumers, f ar noenr si tasndp arh
aims to identify target market s, products and key entry
gaps in the supply chain, identifying new opportunities

capacity devel opment.

Considering these best practices and suggesthasnsnhamem i r
crucie@lommendati ons i nl httioa@®epo,r madtkhe bbomast.i ¢ and expor

1.Stratpergodcucts :Wa mapped potential exppatrtpfodumeisdr Usi

evaluating India'"s existing strengths by analyzing p

over recent fiscal years, and pr &mico,mdppemithdiifgihg g Ino bkaely

demand products that are nodthiyaeltomwsideeryi pg oldlaw ewel In

I ndia'"s international brand i mage and their resonanc
2.0ur study identified the below strategic focused pro
S. no. Categories/products

1 Banana

2 Ginger

3 RTE/RTC (ready to eat/ready to cook)

4 Medicinal plant products

5 Millets

6 Fruits and vegetables
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Market Intelligence RISIL
& Analytics ﬁ

An S&P Global Company

f Our rationale for selecthagnRlTBptood pifodug%sni ldihgea dkS
and EU,clwhdddd@dGR ®Wfan3dl 6 %, r efsrpoent tGYR68MOyH@ |l e Eastern co

suchSawsdi Arabia and Kuwait are also showing impress]i
(CY622031)9 i n organi c pack aKgoerde af oaondd ctohnes uUWpEt iaosn .we | | c |
and 6% respectively during the same period.
3.Strategic market based on Basemdi om dame odemamad!| trend
capita consumption of organic products, trend in con

primary interatcdki em®lugve didd/etnite fi ed key focused mar ket
premium and have healt htyhMiedndhred .a pBme s Soiun il Kbe ea, Sw

Francehirceh strategically viable for exports from a | ¢
expbobrade wictohunttfrieessar k&@tisn addt hexinsttiong bi ggest mar Kk
and EU.

The | argest | ndireen MibddnuelU EBESata di  AK wwba iat, , Qat ar and
whiltdve a strong preference for familiaripnddoaanas fr
drive demand for I ndian organic product s.

Franceee ourth in global ofgandi bit¢tbnc&ndBORARAGERt hr om
2018nemapita consumption of otrhwiaBlh8d fpeod peFmaéamce nr 210
CAGR of 4% from 2018.

Switzehdadntdhe highest per capita cons 84n6p0t ipoenr opfe rosrogna

2022 CAGR of -B2) .(2Rdt8Bail sales of organi ¢4 p0@®dhuicltlIsi d
2022, uwp.fdomill.ion in 2018

SouKlbre@eaacounts for 2% odndyli lyiltodd| s ii gnpiofritGs®AGRI mpor
bet w@@daBnd 220whiiltest @aiall lessg e CAGR ©d FO06. 51 billion

Japamhfeoukrahgest country in terms oclangebevapiagasex wé
estimated$3560r bgc RIRPRrbi ¢ r et hiel c waxlpeasnydi®nd 7tlo bi | |1 i on
2022t marginal 1% CABR. fComs2méaéiB8 behaviour shifted si ¢
consumers purchasing organiPa ofceesdsse datp rloedaisctt so raccec oau nw

Japanese organic market in 2018,-t®madi @ath dwgelda esrtordouncgt
Jap.an

4. Focus on retail p:r oldnuccitas S haulek ptorransi ti on from expol
branding to establishing a strong country brand. By
products, the country can command premium pan cteltse A
sugarcane industry of Barbados, which targeted a nic
customers, selling to a select group of European tou
Similarly, I ndia can emphasise its tradi-speobafiorpgaa
that offer unique differentiation, such as hill gar/l

Lakadong Turmeric¢c toomakieBhailhawket i ng these products
based oproaltthedugh quarlaitthye rprtohdaunctpri ce. This strate:

premium organic product provider, enhbdamccolgemakeket s

Through effective branding and strategic differentia

edge in the global market, wultimately revitalising t
Gl obal organic trade
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5.Coll aborative Ifrdaimewoe&ds to create a collaborative |
organic supply chatin neavienfaoaamrasts otno arbecault t ot al expec
volumes and quantities sold. This wieltlaielnearbsl et oo rsgeacnuir
supply and provide mar ket | inkage for farmers. I f su

organisations such as the NCOL can procure and distr
6Bhar at ho brrgaanndi.c

6. Market |linkage Ahobhgh iSH®srtant initiative would be
unsold organic products of FPOs tHm0dgh halHGs oatvemrtii ©
producgan{sed channel organi-s0prpdemitsmatre cohdenti a
This wildl make organic pr-nidde€lteasacsegmehbt eanich tfhoeat e
FPOs, SHGs and consumer s.

7.Strengt beerntiinfgipcatee8tseamlining the current certifica
paper wor k anddi gibattc ri esa secescsAe h i vsadic he sas!| e me rtaisregd lahal ysi s
strengthen regul atory oversight, providing training
certification process, including internal i nspectors
Contwyselte®mm (I CS) of t hesoendgurcawepds shoul d be

8.l mproving accessibility bhcteasimnmg { aéonamberi esf gov
testing wild/l reduce testing charcges .emlisdelysy esddh cauledh sa Isau

the Northeastern StsaucehBiadsrad , mddji onrachtadt €3 adesh and Od

9. Research and develtopimendl {R&Di)ttal to boost R&D actiwv
value chain, including standardisation of organic fa
the varieties of csrammmpls dounetsa b lce mfacgrk edxsporatnd st andar d
processing of organic produce.

10Trainim@aparcdty buil di ng fWirt ha uadpiptr oixni snpaetcetloyr s6, 000 | C.

million farmers in the NPOP system, there is a need
CRI SIL"s interactions with certification bodiaeg reve
efforts focus on producers andsbpeseéa@abiugess,s wnt otrag aad
and inspection should be introduced at all state agr

11Support programmes for :f a®@rmearsi @ nado rewerogitemr ssupport |

conducted for farmers to help them during the initia
l12Awareneampaifnisey step would be establishing o6l nterna
various awareness campaigns can be conducted for dom
endorsement of the ¢édlndia Organicd | ogor bNe greajowhleap !
could significantly boost its visibility and credibi
I n summary, enhancing I ndia's organic export capabilitie
product categories, and targeting premium markets. Strer
i mprovinfgatcieditdé ngssenti al steps. Additionally, increasin
amplifying organic awareness will solidify India's posit
exports and benefit allvadthekiemh.ol ders in the organic
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Ri sceefor gardarcmi:ngdi stosereakw

Progr ea@rsg aofei rcmiantgy o blav e |

As a syrsgampciocul ture foll ows tWwlkeitwmlgli ct lod donmp hmd iotr g ama i

plants, farm anflaamarsesialsese¢lsy | i nkKidhee wiotnlt egac o fotolrgra.ni
feeding the soil .Tthou sf,@ ®&dda ¢ imeeinnpsmatkoe s s oi | heal thy and vita
affects the plant.

The I nternational Federation of Organic Agrorcasar iufooar Mo v €
the organic agriculture movement, sets the standards for

| FOAM Basic Standards for Organic Production and Process
principles:

T The principle of health

T The principle of ecology

f The principle of fairness

T The principle of care

Al | generally accepted organic rules and standards wor |l d
the use of synthetic fertilizers, pesticides, gt @wtmh sroe d
management ,oemphamabk wel fare, and extensive record keepi
the use of genetically modified stock, application of se

al so prohibited.

According to tilDe gamd4 sl H@AMT n & heod.advemielploiran organic pro
cultivatingh®e6t drlisosblalliloyn iTnhi2s02g2r owt h i L Okenttaud yi whtelme oe a

agriculture emerged as a response to soil erosi on, depl €
that timec¢chsmapdomd i ncreased reliance on synthetic fertil
higher c¢crop yields and reduced farming costs. However, t
catselddyevel opment of the organic farmingi omnmomvefmeatgadhe ke
il lustrated itn Figure 1 below

"The World of Organic Agriculture 2024, -Grtgaaniscts clsntaenrdn aEtmieargalng Trends
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Fi gurMaj or eveerngasniicn 8 ar mi ng

Source: Organic Farming: Hi story, Timeline, and | mpact; Rebecc

Progr ea@rsgaofdarcmiinng I ndi a

Organic fanmwrd(hdaii sh tn oht@arsa dtesiesmecde anci ent ti mes. However,

Green Revolution, mar ke db dsye ch fsairi hitn g oavad disn tnri mceu atli on o
advancements in agriculture.

Theevolution significantly increased productivity, allev
Howeyveirt also |l ed to ecological degradation, including s
the destruction of beneficial mi croorgani sms, Ra&mdgtmhge i n
these adverse effects, there was a growing consensus on
sustain agricultural pr oductoinone nwi.t Do gtanh &r hiamgni hiyge eene r ¢
focusing on the optimal, bal anced, and scientific manage
The evolution of organic farming in India has been mar ke
schemes ai med at promoting sustainable agricultural pr ac
chronological overstitewsofakéer byghhéitcaditan government t

farming sector:

19810990s: alwar leyaensgsr o mot i on

The organic farming movement in India gained for mal recc
or giasnbg t he Association for Propagation of | fdiQehoacgu e

80rganic Farming: Hi st dRreyb,e cTciamed h antek, 8 :a/n/dw w wn pt ar cetfe;dn ru ghigi ey t. dcrmoyavdl ned rgpaanci tc
5189324

Organic Farming in India : Rel evdlnroca,y ahidABIAKDs 20&5Constraints; DR. k

20


https://www.treehugger.com/rebecca-clarke-5185301






















































































































































































































































































































































































































